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READ MORE 

This is how chief executive officer Christophe de Mar-
gerie closed the Total senior management seminar in 
April 2007: “The energy environment is becoming 
increasingly complex. We have, of course, weathered 
other storms before. We have grown through adver-
sity and transformed our company into a solid, widely 

recognised industry player. Today, however, we are moving forward on 
a fluctuating, sometimes uncertain, economic and political stage. Our 
day-to-day actions and behaviour play a decisive role in helping us to 
make the right choices, forge solid alliances and invest wisely. In short, 
they enable us to make the best moves for the future. I am convinced 
that boldness, listening, mutual support and cross-functionality have 
been, and will always be, the building blocks of our continuing success. 

Global employee integration is the aim of Total’s 
Total Attitude project, with enthusiasm, listening, 
cross-functionality and mutual support the four 
attitudes required for success.  

by Yves-Marie Dalibard 

CAMPAIGN 
BEYOND 
BORDERS

We need to make them our cornerstone behaviours.” With these words, 
de Margerie also marked the beginning of an ongoing adventure – the 
Total Attitude corporate project.

THIRTY YEARS OF EXPERIENCE AND AN OVER-RIDING CONVICTION 
When he was appointed chief executive officer in February 2007, Chris-
tophe de Margerie had already spent some 30 years at Total. During 
this time, he became convinced that the key to Total’s past and future 
success was rooted in four cornerstone behaviours: boldness, listening, 
mutual support and cross-functionality. He strongly felt that these four 
behaviours enabled Total to win new contracts, stand out from the com-
petition and overcome crises. And he felt just 
as strongly that the company’s future success 
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With no signs of a let-up in the BP oil spill, corporate social responsibil-
ity is once again in the news. Penn Schoen Berland, a market research, 
political polling and strategic communications firm, recently released the 
results of their February survey into CSR, particularly in how CSR is per-
ceived by a company’s employees and public. Fewer than half (45 per cent) 
of the general public said they knew what CSR meant, and of those, 20 
per cent defined it as giving back to the local community, and 19 per cent 

with self regulation and accountability (below left). It seems that compa-
nies aren’t succeeding in publicising their CSR activities – just 11 per cent 
of respondents said that they’d received communications about CSR from 
any company in the past year. At 16 per cent, environmental and employ-
ment practices tie as the top ways for firms to be perceived as socially 
responsible. Taken from Penn Schoen Berland Corporate social Responsibility 
Branding Survey 2010 READ MORE 

What Companies Should Do to Be Socially ResponsibleDefinition of CSR

Gives back/concerns self with 
local community

Self-regulation, accountability

Giving back to society, 
helping people

Ethics, honesty & lawfulness

Employees well-treated, equal 
opportunity employer

Environmentally responsible, 
green

Quality products & services, 
fair prices

Customer oriented, cares about 
product impact on customers

20 %

19 %

17 %

12 %

8 %

7 %

4 %

3 %

Be environmentally responsible, create 
energy-efficient products

Treat employees well, equal opportu-
nity employer, good pay/benefits

Give back to the community, 
be locally conerned

Behave ethically, honestly, lawfully

Offer quality products & services, 
fair pricing

Care about public, give back, help 
people

Donate to charity, sponsor, volunteer

Self-regulate, be accountable, 
be transparent

16 %

16 %

12 %

10 %

9 %

7 %

6 %

4 %

The conference may be ending,  
but the dialogue doesn’t have to.
At The Economist, we believe that being involved in an intellectual discussion should not be exclusive to 
conference attendees.

Subscribe to The Economist today at our special subscription rate of €2.59 per issue and receive the following benefits:
 

  Savings of 53% on the cover price for a one-year subscription
  Free delivery to your door every week
  Full access to The Economist audio edition
  Free access to The Economist online 
  Free Economist notebook

Order online today:
www.economist.com/specialoffer/emea and enter reference: QX2P

Alternatively, call our order hotline: 
+ 44 (0) 114 220 2404 and quote reference: QX2P

mailto:personnel@communication-director.eu
mailto:personnel@communication-director.eu
http://twitter.com/codimag
http://twitter.com/codimag
http://communication-director.eu/newsletter/articles/facts_and_figures_16.php
https://www.economistsubscriptions.com/specialoffer/emea/
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Recent Appointments from the World of Communications / June 2010

As of June 1 this year, PETRA DIROLL will be the new spokeswoman for the Federal Presi-
dent Horst Köhler. In this position, Diroll succeeds Martin Kothé. Previously, Diroll worked 
at ARD, Germany‘s public service broadcaster, which she joined in 2003. She began as a 
politcal correspondent and then in 2009 became an editor. Prior to her career at ARD, she 
was a Berlin and Bonn correspondent for Bayerischer Rundfunk Radio. 

Insurance group Aviva has reorganised its communications department by appointing NI-
GEL PRIDEAUX of the Brunswick Group as group communications director. It has also 
created the new post of UK corporate affairs director for Hayley Stimpson. Prideaux will 
be responsible for managing and coordinating Aviva’s corporate media relations and internal 
communications worldwide.

Ingenico, the payment solutions company, has announced the appointment of RÉMI CALVET 
as vice president of communication. He will report to Philippe Lazare, chairman and CEO, 
and is a member of the Executive Committee. He is in charge of Ingenico group communi-
cation including corporate, marketing, financial and internal. Calvet was senior vice president 
of communication at Gemplus as of 2004, and Gemalto after the merger with Axalto. 

PERSONNEL

EVENTS
READ MORE 

BENOIT GAUSSERON, previously head of media relations and information at the retail 
and commercial bank Dexia Group, is now director of communications and brand, replacing 
Marc Meyer. Gausseron began his career as spokesperson for the Union for French Demo-
cracy from 1995 to 1996, then director of communications for the City of Vincennes until 
1998 and then at EDF as head of communications for the regional delegation of Alsace. 

Benoit Gausseron
(Director of Communications) 

Institution: Dexia Group
Start: May 01

France: Increased profile for Gausseron at Dexia

22.06.2010 
Reputation in 
Financial Services
This is the annual conference for corporate 
communications professionals involved in the 
financial services sector, and will look at the 
tremendous changes in the financial services 
sector over the past year.
 Communicate, Pestana Chelsea Bridge Hotel, 
London

22.06.2010 
PR And Digital 
Media Conference
With digital media very much an integral 
component of all modern PR campaigns, this 
conference is an opportunity to hear from 
those who are maximising the potential of 
new digital media.
 PR Week, No.2 Royal Mint House, London

                                      READ MORE  READ MORE 

READ MORE 

ULRICH WINKLER, head of press and external communications at the German division of 
oil company BP, has left the company. He will be the first head of communications of RAG-
Stiftung, the foundation that manages the spin-off and closures of coal mining divisions of 
RAG Group and the non-coal mining activities of Evonik Group. Britta Kopfer, currently head 
of internal communications at BP, will take on responsibilty for press and external relations. 

Germany: Ulrich Winkler leaves BP for RAG-Stiftung

Ulrich Winkler
(Head of Communications) 

Institution: BP

OMV, the Austrian oil-producing, refining and gas station operating company, has announced 
that BETTINA GNEISZ-AL-ANI, senior vice president responsible for national and internati-
onal corporate communications and public affairs, will leave the company at the end of June. 
She then wishes to devote herself to new professional challenges. Andreas Rinofner will take 
over management of corporate communications and public affairs until further notice.

Bettina Gneisz-Al-Ani
(SVP, corporate communicati-

ons & public affairs) 

Institution: OMV

Austria: Change at head of OMV corporate comms & public affairs

16.06.2010 – 18.06.2010
2nd European Summit on Measurement

This summit, jointly presented by the International Association for Measurement and Evalu-
ation of Communication (AMEC) and the Institute for Public Relations, is an opportunity to 
explore all the latest developments in measurement from a European and global perspective. 
Speakers from Telefónica, Royal Philips Electronics, Nissan and the International Committee 
of the Red Cross are among those confirmed. 

 AMEC/IPR, The Melia Hotel, Barcelona

http://www.communication-director.com/pnews/index.php?form=empty&meta=true
http://www.communicatemagazine.co.uk/events-mainmenu-29/96-reputation-in-financial-services
http://www.communication-director.com/events/28939.php
http://www.communication-director.com/events/28717.php


������������������������������������������������������������������������������������������������

������������������������������������������������������������������������������������������������������������������
���������������
������������������������������

��������������������������������������������������������������������������������������������������������������
����������������������������������������������������������������������������������������������������������������
������������������������������������������������������������������������������������
������������������������������

�������������������������������������������������������������������������������������

������������������������������������������������������

����������������������������������������������������������������������

Alternative Billing Address    Yes    No

Registration Fax: +49 (0) 30/44 72 93 00 

company 

name/surname 

position 

address 

city 

telephone/fax 

e-mail 

date                                                  signature 

�����������������������������

company 

name/surname 

vat number (if applicable) 

���������
�������������
��������������������������

�����������������������
�����������������

����������
�����������

������


