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EMBRACING THE VISUAL
How the techniques of knowledge visualisation can help bring clarity to complex communications.
By Martin J. Eppler and Sabrina Bresciani

A

communications
manager
needs to explain her company’s new business model
to investors, partners, and
customers in the quarterly
corporate magazine; the head of a business
unit is planning a major change in his organisational structure and needs to convey this to
employees, clients, and partners; a technology
break-through of your research and development department should be communicated
clearly to the media and the general public.
What do these situations have in common?
At their core, these three situations represent
great opportunities for communicators and their
organisations, but they also pose a challenge;

namely, to make issues clear and easily understandable in an attention economy that does not
provide a lot of time for conveying such messages.
In order to keep up with the increasing demand to make the complex clear, corporate
communicators should understand the drivers of complexity in communication and brush
up on their ability to visualise key messages
to make them more accessible. Here’s how.

THE VISUALISATION GAP While infographics, diagrams and visual metaphors have long
been used to clarify complex messages, corporate communicators still shy away from these
eﬀective tools. In fact, a survey that we have
conducted among 636 international corporate

communicators shows that very few of them actually use diagrams, visual metaphors or images
in their publications, in spite of recognising the
beneﬁts of images for their work. Why is that?
And how can communicators proﬁt from the
power of pictures professionally for their publishing practices?
When used correctly, images can be a strong and
eﬃcient way to make complex messages clear.
But the discipline of knowledge visualisation is a
relatively new and little-known ﬁeld. It centers on
the question of how to make issues clear to nonspecialists through appealing visual metaphors,
diagrams or even simple hand-drawn sketches.
To employ such visualisations eﬀectively, one
Read more
has to understand the drivers...
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Facts & Figures: The key to growth
A new self-diagnostic tool allows communicators to
evaluate their competencies and identify their qualiﬁcation needs

Impressum

THE CONCEPT OF CPD, OR ‘CONTINUOUS professional development’ as the key to a successful career might be a familiar one, but how
exactly can this theory be put into practice? European communication practitioners are now able to access information on how to develop
their skills, knowledge and communication competencies using a cutting-edge website called The Portal (for) Advancing Communication
Education (P4ACE). The site is based on the ﬁndings of the largest
EU funded project into strategic communication, the European Communication Professional Skills and Innovation Program (ECOPSI),
which is a joint project between the European Association of Communication Directors and seven leading European academic institutions. The portal enables users to learn about the essential competencies
needed in the global workplace, evaluate their competencies through
the open-access self-diagnostic tool, explore ways to develop competencies within select regions in Europe and read case studies of real
communication practitioners who talk about the competencies needed
in today’s changing work environment.
The P4ACE self-diagnostic tool allows you to compare your current
knowledge, skills and personal attributes with those of your peers in
Europe by completing a 15-minute assessment. The tool provides an
attractive, visual competency inventory and a report that allows you to
see your strengths and weaknesses. The portal was developed during
the course of a 24-month intensive research programme. Focus groups
were held with four role groups: chief communications oﬃcers, crisis
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communicators, internal communicators and social media managers. Interviews have been held across six geographically distinct European regions with a total of 53 communications professionals at diﬀerent levels
and performing diﬀerent roles within renowned organisations. This input
helps to ensure that users can align their development with structured,
academically rigorous data that reﬂects the real needs of communication
Read more
professionals.
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Personnel
Thegström appointed head of communications at Saab
Åsa Thegström
SVP & Head, Group
Communications
Saab
Start: November 1

Åsa Thegström has been appointed new senior vice president and head of group communication at
defence and security company Saab. Thegström has many years of experience from working in Saab,
currently holding a mangement position within Saab’s business area Dynamics. Previously she has
been head of Saab’s Commercial Aircraft Programs. As head of group communication Åsa Thegström will be part of Saab’s senior management team och will manage the group communication.

Løgstrup heads group communications at Danske Bank
Jeanette Fangel
Løgstrup
Head, Group
Communications
Danske Group
Start: tba

Danske Bank has appointed Jeanette Fangel Løgstrup the new head of group communications. She
will have overall responsibility for Danske Bank Group’s communications. Løgstrup comes from
a position as Nordic director of corporate communications and CSR and member of the executive
management at Codan, a Danish insurance company, where she has been since 2006. Before then,
she held management positions within communications and marketing in other companies, including
Grontmij Carl Bro and Nykredit.

Peter Borsos to take on new role at TeliaSonera
Peter Boros
Head, Group
Communications,
TeliaSonera
Start: 2014

Peter Borsos has been appointed new head of group communications at TeliaSonera, the telephone
company and mobile network operator. He succeeds Kjell Lindström who has been acting head of
group communications since August 2013. Borsos will be part of group management with responsibility for the overall communication in all of TeliaSonera’s markets. His most recent position was as
head of communications at Swedbank, where he has worked in various roles since 2009. Peter Borsos
is expected start in his new position in May next year at the latest.

Pender joins Cobham as EVP Communications
Victoria Pender
EVP,
Communications,
Cobham
Start: September 30

Global aviation group Cobham has appointed Victoria Pender to the position of executive vice president, communications. Operating from the Group’s Wimborne, UK oﬃce, Pender reports directly to
Cobham plc chief executive oﬃcer Bob Murphy, and serve as a member of Cobham’s group executive
committee. Previous to joining Cobham, she was a member of the executive committee and group
director, government and corporate aﬀairs for Network Rail.

New head of corporatecommunications at RUAG
Rita Baldegger
Head, Corporate
Communications
RUAG
Start: February 2014

RUAG has appointed Rita Baldegger as the new head of corporatecommunications and a member
of the extended executive board. Currently, Baldegger is responsible for internal and external corporate communications at Switzerland Global Enterprise, previously known as Osec. Prior to this,
she headed the communications department of SBB’s Infrastructure division, was a member of the
management board, and headed a team of 20 employees. Before that, she was responsible for integrated overall communications at the State Secretariat for Economic Aﬀairs (SECO).

Guhl appointed as new Swiss head of UBS communications
Armin Guhl
Head, Corporate
Communications
Switzerland,
UBS
Start: January 1 2014

Swiss global ﬁnancial services company UBS has announced the appointment of Armin Guhl as its
new head of corporate communications Switzerland. Armin will be based in Zurich and will report
to Lukas Gähwiler, chief executive oﬃcer UBS Switzerland and Hubertus Kuelps, UBS group head
of communications and branding. Armin is currently the head of external communications at Commerzbank in Frankfurt.
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De Waard becomes Robeco’s head of communications
Eliza De Waard
Head, Corporate
Communications,
Robeco

Dutch based asset management company Robeco has appointed Eliza de Waard to the position of
head of corporate communications. De Waard has been interim corporate public relations manager
with the company since November 2012. In this position she was closely involved in the composition
of the corporate communications team and coordinated and implemented the external communication strategy relating to the acquisition by ORIX. In her new role, De Waard is responsible for
Robeco’s public relations, public aﬀairs, issue management and spokesmanship.

Langendorf appointed deputy head comms at Siemens
Marc Langendorf
Deputy Head,
Communications
Siemens
Start: September

Marc Langendorf has been appointed deputy head of communications at Siemens. Langendorf joined
the company in 2006 and since then has held positions as head of ﬁnancial press, communication
representative in the United States and head of strategic communications planning. He began his
career as a business journalist .

New communication director role for Ioana Borangic
Ioana Borancig
Director, Communication
Holcim Romania
Start: October

Ioana Borangic is the new communication director of Holcim Romania, having joined Holcim in
2010 as internal communication specialist. Before that, she gained over 10 years of experience in
corporate communications in several multinational companies. Borangic is the successor of Andreea
Nicolae, who since March 2013 is the marketing director of Holcim Romania.
Read more

Events
21.22/11.2013 – Quadriga University, Berlin

Crisis Communications

This conference sees experts share their insights into Europe’s best crisis communication strategies. The
two-day event will include speakers from Lloyds Bank, the United Nations High Commisioner for Refugees, Siemens, Philips, Coloplast, Goldman Sachs and more.
Read more

21.11.2013 – Vilnius

21/22.11.2013 – Brussels

Speakers at this event will include PR guru Paul
Holmes, Roma Balwani, vice president of one of
India’s leading companies Mahindra Group, European digital director of Ketchum Pleon Gianni
Catalfamo, partner of SEESAME Communication Experts Michaela Benedigova, partner of Bell
Pottinger Business & Brand Kevin Read, and customer champion & CEO of Bit� Lithuania Chris
Read more
Robbins.

How do organisations deal with the imperative
of transparent communication? The aim of this
international conference – organised by the LASCO (UCL-IHECS) with the support of Société
Française des Sciences de l’Information et de la
communication of FNRS – is to bring together
scholars, students and professionals interested in
the concept of transparency as a central element
of organisational communication. Read more

Reputation Academy 2013

Transparent Communication

28/29.11.2013 – London

Corporate Social Media
Summit Europe 2013
The Corporate Social Media Summit promises
to present the latest social media insight and best
practice, giving attendees a 360 degree look into
building, operationalizing and initiating a successful
social media strategy at your company. Hear from
vice presidents and directors from some of the
most successful brands in Europe as they share
Read more
best practice approaches.
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Jobs
Vice President Communications Northern
Europe
Location: Berlin/Amsterdam
Viacom International Media Networks

Communications Consultant Media/PR
Location: Baden Aargau, Switzerland
ABB

Communications Consultant Media/PR
Location: Baden Aargau, Switzerland
ABB

Head of Communications & External Relations
Location: The Hague, The Netherlands
Eurojust

Director, Communications - EMEA
Location: Bratislava, Slovakia
Habitat for Humanity

Head of Communications
Location: Gland, Switzerland
IUCN

Advertise your vacancy here!
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