COMMUNICATION

DIRECTORY

Newsletter for Corporate Communications and Public Relations
03/2014

UNDER THE
SPOTLIGHT,
BUT NOT AT
THE TABLE
Communicators play a critical role in
advancing business agendas. But has this
earned a seat on the executive board?
By Piet Verhoeven and Ingmar de Gooijer

R

esearch by the Amsterdam
School of Communication
Research (ASCoR) in cooperation with the European
Association of Communication Directors (EACD) and Russell Reynolds
Associates shows that 24.2 per cent of Financial
Times 500 companies have a Chief Communications Oﬃcer (CCO) on their executive board.
To study the position of communications oﬃcers
in large organisations the researchers conducted a
content analysis of the websites and/or annual re-

ports of the Financial Times top 500 global companies, a survey among human resources managers of global companies; and semi-structured
interviews with chief executive oﬃcers (CEOs).
If 24.2 per cent of the surveyed companies
have a CCO or a comparable oﬃcer on the executive board, more than three quarters of them
do not have such a representative on the board,
indicating that board membership is still rare
for communications executives. The job titles
of those who represent communications on the
executive board are diverse, varying from ‘chief

communication oﬃcer’ to some kind of president (executive, senior, vice or a combination) of
corporate communication or corporate aﬀairs.
The distribution of CCOs on the executive
board diﬀers per region. North America leads
(33.8 per cent), followed by Europe (23.5 per
cent), Asia (6.6 per cent), Australia(28.6 per
cent) and the Middle East (50 per cent). Most
CCOs as board members are found in healthcare (38.2 per cent), followed by respectively
consumer goods (29.1 per cent), industry and
natural resources (27.3 per cent).... Read more
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Facts & Figures: The government/business trust dynamic
28 %

51 %
OVER HALF SEE GOVERNMENT AS
PROTECTING
CONSUMERS FROM BUSINESS
Most important role for government in
business

23 %
21 %
18 %

5%

4%
1%

PROTECT
CONSUMERS FROM
IRRESPONSIBLE
BUSINESSES

REGULATE
BUSINESS

BUILD BUSINESS
INFRASTRUCTURE

GOVERNMENT FINANCIALLY HELP
ENSURE FREE
MARKET ACCESS SHOULD NOT PLAY BUSINESS DURING
CRISES
A ROLE IN
BUSINESS

THE 2014 EDELMAN TRUST BAROMETER shows the largest ever

Impressum

gap between trust in business and government since the study began
in 2001. Bad news for political communicators, but encouraging news
for their corporate counterparts: Edelman attribute their ﬁndings to “a
continued destruction of trust in government that began in 2011, and
a steady rise in belief in business since its nadir in 2008.” In nearly half
of the 27 nations surveyed for the study, there is a gap of more than 20
points. In a few nations, the divide is as much as 40 points. Edelman
describe this situation as a tables-have-turned scenario, comparing
2009, where business had to partner with government to regain trust,
to today, where business must lead the debate for change. However, the
survey acknowledges that government has the upper hand over business in at least one respect. Although business has steadily rebounded
since the implosion of trust experienced in 2008/09 and is showing
signs of stability, memories of the meltdown and the usual negative
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DON’T KNOW

headlines that appear in the media reinforce strong distrust in business as
its own regulator. Despite the declining trust in government, there is very
strong demand for government regulation of business to protect consumers (see above). As Edelman’s report baldly states, “forty-two percent of
informed publics globally believe there is not enough government regulation of business.” More than half of respondents see protecting consumers
from business as an important role for government. Demand for oversight
is even higher for industries where the potential impact on environmental,
health and economic wellbeing is more prominent, like energy, food and
beverage and ﬁnancial services. Encouragingly for business, however, the
survey also ﬁnds that most respondents agree that businesses have the
permission to play a role in regulation and debate: 79 per cent agree that,
when policymakers are developing new regulations on busieness and industries, they should consult with multiple stakeholders, including the affected businesses. Trust, it seems, is still a two-way street. Read more
Send your Personnel News updates to
info@communication-director.eu
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Offering 18 of months part-time study, the MBA in Communication & Leadership provides communication
professionals on a career track with core skills needed by future communication leaders.professionals on a
career track with core skills needed by future communication leaders.
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Personnel
New head of corporate communications for Credit Suisse
Clarissa Haller
Head of Corporate
Communications
Credit Suisse
Start: February 21

Credit Suisse Group has announced that Clarissa Haller is its new head of corporate communications. Prior to joining Credit Suisse, Haller had been head of group corporate communications at
ABB, the Swiss industrial conglomerate, since 2006. She joined ABB from F. Hoﬀmann-La Roche
AG, where she was head of communications and a member of the Divisional Executive Committee
of the Diagnostics Division. She also held senior communications positions within the aircraft and
food industry. Clarissa started her career as a journalist.

Rebourg appointed communications director at Bouygues
Damien Rebourg
Director of Corporate
Communications
Bouyges
Start: February 24

Damien Rebourg has been appointed corporate communications director of global construction and
services group Bouygues Construction. He reports to Yves Gabriel, chairman and chief executive
and will take charge of the group’s internal and external communications teams, documentation
and archives. Rebourg joins from Siemens, where he was appointed head of corporate communications south west Europe in 2013, having joined Siemens France in 1999. He began his career with
a communications agency.

New international director of communications at UPS
Gregg Svingen
International Director of
PR & Communications
UPS
Start: December 2013

Gregg Svingen has joined United Parcel Service of North America, Inc. (UPS) as international director of public relations and communications. Based in Brussels, he is responsible for Europe, Asia and
the Americas. US-born Svingen had been working at Cable Europe as director of communications.
Before this he was a senior adviser at The Centre after three years as a senior cosultant at Weber
Shandwick. Svingen began his career as a consultant at APCO Worldwide in 1999.

Lucy Gilchrist takes on communications role at PepsiCo
Lucy Gilchrist
Head of External Affairs
PepsiCo
Start: February 19

Lucy Gilchrist, the head of energy and resources public aﬀairs and corporate agency Hanover, is
joining American multinational food and beverage corporation PepsiCo as head of external aﬀairs.
She replaces Andrew Slight, who was promoted to director of global public policy and government
aﬀairs in December. Gilchrist, who is an associate director at Hanover, is to be replaced as head of
energy and resources by DECC strategic policy manager Alison Woodhouse. It is believed to be the
ﬁrst in-house external aﬀairs role for Gilchrist, who has been at Hanover since 2010.

Raymond Frenke joins the EBF
Raymond Frenken
Head of
Communications
EBF
Start: Late March

The European Banking Federation has announced it’s replacement for departing head of communications, Florence Ranson. Netherlands-born Raymond Frenken wil take over full time as of late
March. In the meantime he will spend a few days a week at the EBF to ensure a smooth transition.
Frenken previously worked as ﬁnancial journalist for Bloomberg News and Het Financieele Dagblad
in Amsterdam, Zurich and Paris. He came to Brussels in 2003 as EU correspondent for CNBC
Europe. His last position was that of senior manager ﬁnancial communications at DSM.

EFPIA appoints English as communications director
Liam English
Communications
Director
EFPIA
Start: May 12

The European Federation of Pharmaceutical Industries and Associations (EFPIA) has appointed
Liam English as its new communications director. He is currently a communications director at
pharmaceutical corporation Eli Lilly & Co. In his new role, he will have responsibility for developing
and implementing eﬀective, strategic communications plans in partnership with EFPIA senior management and members. English has over 15 years’ experience as a senior communications professional
in organisations such as the BBC, European Commission, and the UK’s HM Treasury.
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Personnel
ETUC appoints Scola to head communications
Julian Scola
Head of Communications
E‘UTC
Start: March 10

Julian Scola is the new head of communications at the European Trade Union Confederation
(EUTC). Scola was director of communications at the European Wind Energy Association from
2009 until August 2013 and before that was media and campaigns adviser at the Party of European
Socialists. He began his career as a press oﬃcer for the London borough of Greenwich. ETUC is a
trade union organisationestablished in 1973 to represent workers and their national aﬃliates at the
European level.

Eric de Riedmatten joins Renault Group
Eric de Riedmatten
Director of
Communications
Renault Group
Start: February 24

Eric de Riedmatten has been named external communications director for French multinational
vehicle manufacturer the Renault group. He reports to Florence de Goldﬁem, vice president, corporate communications. de Riedmatten became a reporter at the French radio station Europe 1 after
studying journalism. For 14 years, he reported on economic, automotive, energy and industry issues,
before successively becoming communications director for Europcar International in 1998, Siemens
France two years later and BMW France in 2007. In March, 2011, he was appointed vice-president
of the corporate and institutional communication strategy consultancy, CLAI.

New communications head at Ericsson in the Mediterranean
Doris Sdogati
Head of Communications, Mediterranean
Region
Ericsson
Start: February 26

Swedish multinational communications ﬁrm Ericsson has appointed Doris Sdogati to head of communications of its Mediterranean Region with responsibility for managing and coordinating global
communication activities of the Managed Services business line. For this new assignment Sdogati
will travel from her native Italy to Stockholm, the companies multinational headquarters where she
will report directly to Jean-Claude Geha, vice president and head of Managed Services at Ericsson.
Read more

Events
28/29.04.2014 – Quadriga Forum, Berlin

Play International

This conference will help you create outstanding videos for your corporate communication. All aspects will be handled in the three conference modules: Designing Content,
Read more
Creating Videos and Reaching Target Groups.

25.03.2014 – London

4th European Healthcare PR
& Communications Summit
Join your pan-European colleagues from across
the healthcare industry (pharma, medical device,
biorpharm, PR/communications/marketing agencies, content development and distribution vendors, etc.) at this high-level forum to share trends,
case studies to the regulatory, economic and digital
landscape, focusing on how they affect the communications professional.
Read more

31.03 - 01.04.2014 – London

24/26.04.2014 – Istanbul

#SMWF Europe returns to London for 2014
to provide top-level strategic advice and insight
around how to engage customers, manage brand
perceptions, empower employees, monitor brands,
devise social campaigns, and open new un-tapped
audiences through diverse social media channels.
The sixth annual #SMWF Europe will gather
around 500 industry professionals, delivering experience and guidance.
Read more

This international conference on communication,
media, technology and design aims to exchange information on research, development, and applications of communication technologies, social media,
visual communication and design, integrated marketing communication, communication education,
health communication, media management and
economics, political communication and media
Read more
studies in general.

Social Media World Forum 2014

ICCMTD – 2014
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Jobs
Director of Communications
Location: Paris, France
PayPal

Senior Director MP Communications EU
Location: Zurich, Switzerland
eBay

Communication Ofﬁcer
Location: Luxembourg
Deutsche Börse Group

Communication Ofﬁcer
Location: Turku, Finland
Regional Council of Southwest Finland/Central Baltic Programme

Head of Communications
Location: Heidelberg, Germany
European Molecular Biology Laboratory

Communications Ofﬁcer
Location: Belfast, Ireland

Christian Aid Ireland

Advertise your vacancy here!
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